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Abstract

The rapid development of social media, offer users a convenience way to receive
information, learn and communicate. This study applies to three basic psychological
needs (i.e.: need of autonomy, need of competence and need of relatedness) of the self-
determination theory and the IS-continuance theory to explore the continuous usage

intention of Instagram users.

A quantitative method is used in this study. Questionnaire were distributed to
Instagram users from 30" November to 13" December in 2016. The data were based on
639 samples of Instagram users, ranging in the ages under 40. SPSS23.0 was to analyze

the responses.

The result of this study showed that (a) female was the main gender of Instagram
users. The primary Instagram users’ ages were among 20-25 years old and they were
almost students. (b) The autonomy, competence and relatedness of Instagram users were
all affected continuous usage intention. (c) The need of autonomy of Instagram users had
high level of satisfaction. It means that users had the strongest expression of self-
awareness when they used Instagram. (d) From the linear regression, it indicated that
psychological needs actually influenced continuous usage intention, especially the need
of relatedness. It means interpersonal connection of social media affected continuous

usage intention.

According to this research results, four suggestions are proposed. First, offering flexibility
for users to inspire new ideas and create new works. Second, facilitating users to
strengthen and expand their connections with others in the virtual environment.Third,
conducting surveys on users' needs regularly in order to increase customer satisfaction.

At last, leveraging various promotion channels to increase users' stickiness to Instagram.
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