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Abstract

As the number of users of Instagram continues to increase, individual users can
share their work and life through operating personal accounts, and personal accounts
with high tracking numbers give operators a sense of achievement and create more
business for them. Opportunities to increase the operator's income. This research takes
Instagram personal accounts as the research object, and through in-depth interviews,
conducts an inductive analysis of five Instagram personal fans pages with more than
10,000 followers, and discusses the business strategies of Instagram personal accounts.
The following research conclusions are obtained:

1. Operators use Instagram to pay more attention to its graphical visual
communication method, which can improve the effectiveness of information sharing
and dissemination. The establishment of a personal account is a platform for sharing
information, etc. In addition, it also changes the marketing channel in response to the
changing environment of the times.

2. Operators conduct marketing through the following methods: adjusting the
time and content of posts based on performance data, dynamically understanding the
profile of fans through Instagram for a limited time, maintaining fan interaction, using
interactive marketing to increase exposure, resonating post content and storytelling
Post form, etc.

3. The operator will try his best to reply to the fans' messages and questions. In
the face of attacking fans, he can adopt different strategies to respond, such as
patiently replying, attacking back, ignoring and not responding, directly deleting or
blocking, humorous resolution, creating topics, etc.

4. Difficulties encountered by operators mainly include the content of posts is not
innovative enough, the reach rate is low, the number of posts is reduced, and the

number of followers to follow is stagnant, etc. Different coping strategies will be



adopted for different difficulties.

5. Operator's strategy for future development, mainly through content
transformation, to increase the richness and attract more fan groups. In addition,
through cross-media integration with other communities, the breadth of information
dissemination is increased, more people with different community needs are attracted,
and the value of overall community management is enhanced.

Keywords: Social Network, Instagram, Business Strategy
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Instagram ~  Twitter » @ Instagram &94% B P& % — » B8 A AZLRETE o » 1
2019 84 38.8%42 F+ £ 2020 F 84 39.2% » L B % — &) Facebook #94% A % B4
T o #2019 584 98.9%F F& % 2020 a8y 94.2% ( MM EEAZH@ERE P
3 2020 ) e
B AR E A
AR TS AP AT AHRA SRR AN (> 2018)

REBEGVERP AR B AR > LT NEF  BELEEE (Jin et
al.,2010 ) BB ER L AR PR ELELGRELEF RO SR B3k F
T »F % ( PletikosaCvijikj& Michahelles, 2011 ) F P &4 28247 B 5 AL BE4L B2
WS > IR ATHABRBFUMYE L EREBHER P FHREFSEA
BEAL A P A0y ELAB LIRS - BB E R £ SR AR (Lindell,2018 )-
E352 (2021 ) #3132 Facebook * Instagram & Twitter 4L Bf 44 52 F 2 2 % 7 ) % B
SR ERGREIEE > EESABUB TR T - 3 T AKRARNG IR

A FE > I B BAASN—HELE T KX o koK 2-2 AT
R22ABHBFERELIHENEETERIAEGED)

HEEN BEIHERE A IRe

Facebook | 3% 8= (3% ) 0% > BE X B8RS | %92 (3% ) &

=

Instagram | # %0~ G2 (33 ) LR BHAS - | H T GF (3% )
ﬂi%)o—)\%’( P

Twitter PESUEEE e RAH > B8 F | #HIH 8T (% )

(s ) i

BEHRIR : EvEz (2021 )

Lin and Xie(2020)4035 B A B B H HF AT o AMAE » —ZRHBIXEET
Rowilk 93 LRE A HAHAHERPOEE S8 ¥ 53X
% o #% Instagram mF > HEC GTAFERASAHRBINERZT K
P2l GRS AR B R L o MR B U AT e B B AR
WA ey x T &k v B 7 (Lindell, 2018) - B 2424 BT A H R AR UM A
RBAR P BMEIEX N E G B4 M3taB S SR P HIEX N E63tmeE
& ( Bakhshi, Shamma & Gilbert, 2014 ) -
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HEBENRIE—BEAR—EHFREB T FEALE  RE - BE R
A4 (Rashotte, 2007 ) BB B A RIFE B XAV EARN L F -
FERESBEA G B G LR ARB L HREGIEAT AR BT B R .

B AE ™ T > Instagram B 2016 58 A HIREFHRE AL » KB HT
HEBERL  BWA RS E T Ao GRS I 48 B RS fE 8%
FBIHEDORBELE S AR EALI T AR A RIFERE P o
NBEO N RCEERPNEANIERERRGEEET M MBS EEREHE
B4 AlEA 10,000 B ASA AL & T HAT LT o b THR > BHARK
10,000 5% Instagram B 7337 69 &8 H B A B E N 6 — B4 o RIFME L ATE N
5] Markerly 38 & B2~ # A 1-100000 # 38 [ 4 Instagram k3% % & BATH B £ w il
BRIFEHRHER (REK > 2019 ) ¥ EEHF M T » Instagram B35 » 47 48
5 Notjustanalytics 693t H 28 F 7 X » AR EEL R XHBR RN 1 Bk &

W12 BAEBBRE T HR S4B T HEE H 0B XN AR B AAT

2

¥

\_‘n
ol

B R o RAE T 2 BAR BT 0 BHARAM 5,000~10,000 By tE3E 3 E
% B 4% M8 HAZAF 10,000~100,000 9 1E3E » P EEHF 5 24% ( BE
#2021 )

MBI BEE XA S LB ARG AR R AW —REASAPE
B > RBMFMAF RS HEh AN T L TR TR A F
B g & & SR F ( Veirman, Cauberghe & Hudders, 2017 )- & 1% 69 & M L 2L B
BEPEXORPLRERN B 5EHHK (50 L2 100 B4 ) i5H4u%
PO BRI B B o B B BE X T4 43 5000-10,000 % tsi E ey & A ( Shi etal,
2018 )e

v Instagram 48 % R =X 48 B A 5%

AR A E LR Instagram 48 2 g AR B SUBKBAT 0 AT - 2 A HCH R £
AR BRJL O iR B R EE REATRA

HRES L > B AT4HY Instagram tRIEL S WHIR - SR ETREBEHGE
B wieh%3A BEACKHSGRE RENGEE  EAUH4ERE 3
BE NG F RN PR B AR BN SGERNET RS - — R

13



# R & ¢t ¥ Instagram {# A 4 B ETIR R - KPR I E A 45 4738 58 649 B 2
HEF > BB - BREARGTERF -
ERRAEF kL RAREERGAR T k8 h %t Git@BREE  HEH
Eo FEBTIR  MEMARE  FHBREE  REEHERRNESHE
T RFERIE B FHARBOREHRET X BRBSOART % AR
BAERART ® > AFEHTHFTAREETH -
RER L REBE (2018 ) AR %45 AR gUNE R ARV E X - H R AR e %
BHMAETHERYS > % Instagram A ERBITF LR BEIXFT A - mE B
Instagram B % &R ER U ERBB A AR - ERGEEIFEER ™
BAMREREREAE mERRR BB BRAHE R 9@ EREH ( RET
2018 ) dLAE# 3 o Instagram 438 F el ~ iy shae gt (F X% > 2021 )- £
7 (12020 ) B %435 ) Instagram 2 R4 E A AR B R BB XET THE
EHFE AP BAFERHNIHFORESNELR TR - KR TEAR B
A RRER S HRAKM - BEEEREIE 2R BNERETAHAEEREA L
WA (BRE > 2020 ) MM ARG R @ERG O R LB ERI R R
#7 Instagram B X 69 8LR ( AR > 2020 )o B R éy (2021 ) AR A ALS H TR
HEAE AR SRE HAHMA—RMONE > B EEASLRE RN GE
IR F BB NSGERA TS AEEHREVEL T HNIT
B SMEBREREE L TR E Y B BA SR iR RILA
FHe NAEHREEEX AN FXANHGLE A RTREFELDIEH > LRE
PHE PHELEHFIRIAEFTHACT  LBHLE - mBHHA - XL
WBAEEZ BN B LY o BB A SR 6 N SR R B R — B 2R
B A S b B AR -

El‘

% 2-3 Instagram &% R w8 2 48 M &1 %.(48)

5(FR) AEEM | AEF*® RELERBEZ

PREA( 2018 )| s aAiin | MERAR | BREXMERE YT HE N
%, Instagram RBRGE BB REXT 0
A THEsHEGHE R EXT
Instagram [ % B8 o
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BB SRR 2

4 A bo AT FE
B FAE R D

HE(2018 )| A ERB R | FIEAE | /£ Instagram FIETF - @AM R £
N 2 S BAL B kBT TR E R 2 ke BB A
ek SR | BHBEREAEAMYERE
ITHZHE— R EHE A2 @3 ¥ B R A9 48
2L Instagram LB
% 15
###%(2019 )| Instagram #&6 & | ERFAK | AARER  AHFE RSB L R
Aeh#4 3R | ABBRE |BEACmASHERRENE
BHRERAE S |k RBRE | M EREIFRELEREREY
TS R LT | F oMk FRHRANT R BHARA T IE
) a " Adpshrg ) EIEE A AR 4%
BRARGBOEE L DRI A AR
935 £ 5B B R Bk e X
YERMAREFIEZ LS
AER T SRR S 3T -
FRR(2021 )| BB E | FEERY | BREARTEAGHR K L&
Z Efg &A% | K BALEE o W AuliN ;5 20 SRB HEEL
Wt ER - L Rk B R ;3. ERS
Instagram & & BAARRGMT > (& B %347
4 4 B 1) ¥, e
BFH( 2021 )| 3T AR | FEEKXI | HFR4E L Instagram & 8B A SRR
FREMEMAIL | K R E & A IMEREE)
K 2 Bl &2 iR o W RAESEHK 2EHBRA A
= - RAEN o ARSIy sR
Instagram 2 13 FAR L — R MEE -
% B 2021 )| Instagram 7% | R E 547k | ARAE R E £ RS BB B R &

A FmHAB R ZRG =A%
2L oo DAENRRME/RE &M HF AR
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R

BEURMEN/MEERBRE A

N B H BEX PR H HBRAE A & EAERE
HEG=AEE -
ik E( 2020 )| & £ | RE R 4 R BT - Instagram % & 49

Instagram %

Ay B B

LR AREE R EES XET &
YELZHR LY BREEEY

HAHAELE NABROBZEZPE R THRM%
%2 Mtk
SRaE(2020 )| 494 R34 R | FIAREE | AEER  BRARM  BE&HRY

HREEH 2 B f R R BMER BT AHEEE
% - 2 A IEGHE
Instagram 2 {3]

AE (2020 ) | BEERH Atk | MIBBEERE | ARG R A RBAZ
BER R | SLREDH® | AR AR E LB ER
Z R R — A |k XBRP M ER REBE
Instagram 2 {5 BTt B ¥ ey eErx 4%

A B R ) ¥ B bR
PR SRS S LR
T R B E BRI HNE
B EBURE ST LR ©

FORHRIR ¢ AP R

A EEAF R T, 0 B AT4T ¥ Instagram BAMRIEI AR S 2 E P A X 4

WHREL

BERBBRER—BR
Instagram 18 A& 3%,

WA BERA LR

BB R & 3R A 4FH Instagram 1B AR 3R
B REREEREFE  ARBEH L LHANES
B AEAT AT A EF e

Bk 3% Instagram $y 44 F B 69 &

BT BIFARER > B R (2021 ) 2 Instagram & 45 » £ EAEHAABET
FREBMASIEZ MR R E - LE B RO T R —FEILBEASIRGE
FHRA AT EASLIEE > T LR ARG EE T & T Bk - B35BT 8
HuEFX > REBRERORAFHAASIRELHE THHRREOTE - K

RAKRBAMBGAE

C AT

FHOTH A BEXTX sz oy K

BERBERINE A8 Instagram 4 E BB EBEO TS RS > £
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RS EITHOE LA BATIEREG R Y » BAES)3E Instagram A P EIF F %
F EABE &Y RE X & 0 4% sk Instagram iE o) f5 3R A5 R -
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F— BRIk
AR ARt Instagram B ARG Reg - B@HBHEARE K008
B Ak oA — ¥ — o Kk AR H 48 % Instagram Tk 3% 44 48 5 - 5518 Instagram &
RGBT R TAAE ARRKEZETHRANRHN A RHEEEEABMER
MEREMRNEEE SR HEEEHK  HLY THEAREERARRE
BOREEATIRNGR A B AR BEHA G WA R T &k LRREFHER

4+ #f Instagram PR3T R R &5 T » ¥} Instagram {8 A bR 3% 48 % K ek
EATIR

REFREABEBHRBIG— L EEZRNF AL ERRFLEIFELA B
e GER (X E—  AFEE 2000 ) EEBHHBEM LT
MR EAENR  AE &R BEHYE MAZERARERE - BILRED
—BDKERILE R SR AR R R R L ARERAMEFNGAY
T E—F oA e RIE (B X% > 2004 ) RIFEHH N B LEHED 5 FBEWH
R B REAET G BN A FERE TR REARAHRBR TR
wHTARAER TR EU AT W CEEREM SRS
R EILRERL BRI HE EHBAR S XA RARAFETEE F44
DHAFAUTHHRM > BB A FIFARE PI RS B R ERETER
(#E# 52004 ) ABF5 X B3 Instagram B AMRIE G S Rk - B EHES S
BBk WHLE  ITHREARGERIERRLE R EBITRANGAE > BT
WERA AR R X B RBAR S 2 R A E oy 3B FE - IRFIR
DHEABBRETH DA RAFEBAFERERTH -
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F B AT K
AR L L5 ¥ Instagram B AMRIRE S H A X - PN HMAHM
% > Instagram & 2016 4 8 A4 REFE B hit - KB L THEME RS > Lt
FAEMRBFEE P AL HHE  MEEEZLEFAMAEERSL - Bl FE A 10,000
A BE % B AT LA o LT AR 0 BB A 10,000 & Instagram B 7
ATHEREZEABENN—BIEZ - B AR RN S ERASRE L EA(S
ML) 88 AR & AP R AR A IRERIERE M AR 69 3L B kAR - F 3K
B A AT E 69 BB A R AT AR AR - R T E R XX Sy AR —F R L
&) Instagram Bl APRIRE 2 H » BBREFEREDTH  THBAMNETOH - T
4y i Instagram 18 APR SR8 Rk - RHF R BT A ar sk 8 R8sk K~ ek

B ¥ % Bokbhe &k 3-1 BT o
k312 HEATH

HHRRE | wHE | FE | RS AR |82 F X

A Clio 28% |12 & PRREE  MEFETRMATH

B Fiby 285 |1 & EREYE - AR ig &EMH

C Jennifer |29% |5 & 2L R TR

D Winnie |28 & | 10.7 & }mkes s T—fmEREEE

E Emma 34 % | 18.6 & PREE  FIREEREEH
Ryt R o e =N

AAREEHNRERIHEE  EANARTERALT ¢
— R EE AL
BHMAR T A RAA TR TR B 5 0 F R RS 5 4

AT BT HIER - BEEMART > FARE L EBRE  EEF WA
SH > BRFE% T 4F ( Bogden & Biklen, 2007 ) A % %% i@ 48 Instagram B [54&
B BB A4 EE - 4P ek Instagram &948 B A RE RATHE 7 R - AR E LR
BEESWMERNSG  HEFEFTLE BEADSHKERHNEE T X - Mg

19




TH#HT R WSHLHHFL -
= é&ﬁmnrﬁj =A i

ARAREEZBEO T H I
L xRt B 6 PR E RS

HEeHEL

HMBERARBEZRTE

H LM B T BT

AR -

= R
KRR

HAwm g

R G R

B A 3% A%, 3L B F]

o BRBEERMAES R

THAXDEREZLEAARNES AR

LI HMA] BRI ~ KB4 B
ErXHH R AR RBEITEE BEXD
7o I H H A R R R A 15

o
F R AR

KRFERBEAA R B QBRI T sk R > B ds &
» B 3L E X 33

LHHWIERE N do bR FE BRE F 0 B4 # Instagram
B FE SRR A > MBI T H ARG B AR

KA - B RBEE X33k o f AT E K3k ed - B

B S HETAMRERETHE - AFEX

HEOHENREEE A RBREERIRT A 30-45 s BRES T E N A
BH AR ERBMAE - KR HE KRBk 3-2 AT o

* 3-2 w3 RE4R)

i B AR

EESN]

( — )Instagram B A bk 5% 48
EEH - BHRITHEAA

R

1. Instagram #y & £ B R 3L 0FF] 2

2. 7%, 3L Instagram sy 4 £ B 6 g% 2

3.R A3 B oY E AL RS R IR ?

491 B A0 AL BE4E 52 48 L > Instagram &9 48 3 PRk
SAnfTirE 4 R B (BB FTH ) BY
Rk Byt 7

6. Instagram Rk X 8938 % ?

786 B A AT~ AR X BA RS EE
S B AT ? X B ERE AT ?

0. FAERATE R 2 /T TRE 2 /T4 x5 4
N

( = )Instagram 8 A bR 3% 4y

BB H R T H

M E ) o Ut BT
%R 7 4o 4T B AT B R 3

¥ i Instagram 1B AT 55 %
R NCIE | R

1. 4o {42 # Instagram Bb A5 & &

2o AT HA R 4 E T 0 (RESRE Y Eoky 4 e B
%2 )

3B P B4 o fTRIE?
A4EF I b 0 £ B Rk BT
SRERMAMES (LR
Ko fa] 7

BE ) BmE
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( = )Instagram 1B AR BB 43 L#E A28 A IRAM ( oty E B AH
. | ®EE SRR R AR EH R EME ) 0
BB G B IERIBA | 2 5 g ok BT H SR B WA R A

fT 2 B koA H R 2 for 7

( @ )Instagram 18 AME3E % | |- W@ FARRGEHER Y
‘ ) 2AofT L A AL BRI RS 0 BIE R RAMB1E 7
A B U B 0 AR B | 3k R s A 0

2

% v B BoRHR B LA

— > BHEE

RARRRA F &L EREFRERE B EHENBEITENR
RN BB THRFBTHENEEERBRFR > LRBRFRH/EYIX
o BROMARIMEFEEEE . AR RSENEBRBRAMS  BITRARZTH
Z MR BA MO LH 5 - AAREFRERGHET X ALFHAEHE
BOAE ARTRITHRAEFERGZETIDEORBEELEERF S £
ARk BT HERE URBRXFHERE 24 AHAB-C-D-
E% - S An B FRAMMBART % BORAT AL JRIRES -
HEER | BANEAEROHENR

R
TR MM S TR A B — AT E R4S X R4S 5 A

FA 4% 4 4% F) 4% JB 1 (properties) $1 & ) (dimensions) & 48 A BF 40 i 4T 5758 > f R &
%R RO L EAT L o T AL RSB - AR B §L% (category) ( £
B3 > B 0 2007 )o BRI B A RATRHR MRS EIZSL - AR T
a3 B B M | @ I AR RS R B IRIEFR R B B9 L RTAR SRR AT E
HPGTM > EXMRERSHN > KRR LA RIIE > FaRRRER  RiLiA8
B

‘“9

% BB A AR
B G P 5 R BB LA 2 R 2 P 4% B SRR K T AR A TR A 80 RO
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REBADEETHAR T RAE—BEEZHEA (RROWA > 2002 ) B LA R
HEBFRRLEHABALGATIR - B T EB AT A

— BRI EHBR  REXFH AT CEATHE 0 Z 1560 B 6y~ H#
FERAM AR AL HEMERAA RAEHEE  EXHFALTERAR
B BFEMRARE —EaREE (BN - 2003 ) BibARAERDHR
P4 ®hE0XHEARMRBENEAERARET R BHAERSMH T A > &
RBBEFXHHELEAR > BRFEZORETE AL HBEXGHK -

Z o BARERA R EHAANRRS BEATAREEALT R BATR
AT RN E R MEAT R RE L ARE D ENER
PHRAETEE T RE B ETRERRA (BAGH - 2003 )0 KB EATAT &
LR HEHRAG T B RAAREMNIRBRAE S X EARIE S AR EX
FHE - HWNBEER K UGS RABETHEMRIE > R H6ME
NG o

ZoNELTERA RIEARFREARE - CHEEANEHFIHHERR
EOEM SERAEATHIHHZMMGRAE Ty RER( RE ¥ > 2002 )-
AARHNGHEHNEZRANE ARACERERMITEREEHR  HNRLE
HMARNAEFHERGEBARFREBE XA RRE R EI HNHREH
FHAF AR HREORA AHREEN REBRAZ T H AR -

Tl

}4]\

W
B

;d&x

B A JE R R

KRB ARG WH R kAT 0 B3 oAt K42 %K K% Lincoin and
Guba(1985) 4% i &4 v {8 45 4% & /T 4% - & 45 & F 1 (credibility) ~ T 3¢ ¥
(dependability) ~ ¥T ## 3} (transferability) $2 ] 5 3314 (confirmability) » 3RBA 4o F :

sy

E

— ~ #EF M (credibility)

FERMAIENARE  AHEAREHOETRE ARETRBH AL, BT
HERARLAEZEATBREINFAAZERERY (42X 3% » 2014 ) Lincoin and
Guba(1985)4% i A IR sk T &) ks > QIE B F BB ¥ RIS ANBRE  FHEE
Mo H A @B A G E A A R ENE B GERE S B R
W BARALF o AR T KO £ FEF L LBFAF R E S B
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REWRERER  BFBEELAGRNIFHEOARAR » L2REAKE
Sk LWL CHEARETRAROELRE - ARE X BERIEE R
g% THFLDTHE BT AR FROAE R RETRHZATEY

TR R ARELERF LT L LS ARBARIOER

NEFEZTH BT ERAF R mey Bk

% 14 (dependability)

TRUHRENARGE  RIEEHOTERRIHERGTER -ARE TR

B A2 Bk REATIRA » AEHET BT EM (4 E > 2008 ) K&

XHERE S BHRIN  FRGEFEOREFARERE TR ARE L

1 SLWAT B AR R B R ARE A EM o RRE Y

MREGRATAREMM AN H X B ETHEU RN > BEAFH > &

& ST AR T

&M
e
m

%

A

8

g

#

F\ﬁ

3
¥
B
;d& \

M

mﬂ}
E,:‘.

¥

= ¥ $& 4% (transferability)

TR R AR SMEBOE > AR R H R EIRILR K ARSI RE T AE AL
R R X A 4 I A TR T Rt BB R E AR E LS E YR
Wyt R G  EEGKEENBRILAIFEMN (HHE 2008 )o KA K
B RA - PP AT TR S A T W F R ARG BRS¢
RRECLEHRETNRTRI BT EREI R LA T EZRAIDEOEE

8

pand
<~

9~ 7] 5 3 (confirmability)

TR RIEARGER  — % P B R BT EMIEEAMN( HikE
2008 ) TEERMELERARFZAEAHFGREEN  RETHERNE > LR4ER
BAMAREBEGEENT ARFARITERASHBE Y > BEFRIFRIHL
BATHRE RO RIEFE  BAETHINERE  RERBOERIEE 45
SEHRE  RGER AR EE ARG SRR

1
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FEHETATER

AERBARZF R R DA B3 218 Instagram 44 F B S
FoMERRABMANT R ZE_H o HEEETHER R T8 HH
WHZH MG FOE WS TRIRAMAT X FEHHRFRRER R% -

F—BEET F oM

R AR YE BB Instagram by 44 R B 428 K A SLEF R~ AR SLE) AR~ by SR AR
Instagram 48 B #4457 « @ & & B F A K Bk 47 AT 0 3B AT 3K B RHME R
FopEU G S
—  Instagram $y 4 F B &8 H A

@ A &% Instagram 4 F B & 9 5 » & Instagram g SLBAR o EL#
TRBHGEAY THEAAAHNEEHML > Rk’ ZAASJBE RS H
B R E R EEORE (ZRA ) FREBARES (A3) ~&FH AR
4% Instagram AR A T FHEBRBAACFL  BEHELEB > BRIIRSY
ABREHFRIEX > MIFGHEHEY T il o (A4) - BTEEH A
B A% € Instagram & ] ABF 321t - BAHHRES - RS EHEE - BATH
GBS 128 ERH4UALMAEE 8B NN 2435 % 0 P XA
REHEREFER—B RAAEBGELH 2B B BErE88EF ARLERX
SARBAR > BAESUIAA S DUB X AT B F O B RGRAR XA -

= Instagram #y 4 £ B &% ¥ B

ok BEY Instagram HHFEACETF - RIBHRERAT " LKL
(B2), MEW&4HuEk 2L alRRE T $ARQHLEE 4%
RAMGEEE %R $EHL o £8HF B §3%3F Instagram RRA T B R - %
FEEZ AP AHBE -(B4),- &% E A8 A% E Instagram &9 [8 K 3

cBATMARARGBE 1 E > TERGUALHAEE > FEE N 2535 K

P X BBE23E  BXAFLRIK BXBEA AT A X E -8
KRG BA ~ BREOFR -(B7) e
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= - Instagram ¥y £ B &8 H C

®HEHCEY Instagram B RF R TR T F > gk AT THERRSFE
AE(C2) ) HMBHEETXET - AT AT IFEMOX - BE
RHEFALENE > 5 EAME (C3 ), Bress CEARAFHAEFRITAE
Ax BIVE » BELIRF A F AR MRS - 5% C 83 Instagram £ H A
" Instagram 1 3% % A 2O A » N @EFR » F38 AL %% A Instagram ( C4 ) o
BAT 42 %% A B 5% € Instagram 948 A ABERE 2 B Sdsib » N AW E - B AT
BEHECHHERNGE S E > L2040 RO FLMAHE - FIHBIEL
— B BT XAE R BB S AT EE) 0 AER S THR(CT)
MmiEH RN RIS EE -

g  Instagram ¥y 4k £ B &2 F D

@2 D&% Instagram 4 E B O T 5 Bk M S ERE
NEESEZ (A HKR)(D2),; BATEEED RIBGERAIIRBEY &
I 2GRSO EE RS EER T U FAFRF /(D) &8 F D

% Instagram AR A " ZBREHE XF > R IKXE—RBFHEEAS
bk RERARARGYEAS  ER ZROHAMHER LMK (D4) o BrgEHE D
B %% % Instagram A EACHIR » BB BARAE - BRI 4 S B 438y
107 & » £ BB &% FE8 N 25-34 5% FHBBRIXBY—B_B LL > Br
PEXH AR ) BT A THRAE  ABKMER  EHER - E
ERHEAER] (D7) e B bR ERFH  EH - AR 4R 4448 B BE X8R

b2

% > Instagram ¥y 4 B B &2 HF E

&% F E 48% Instagram ¥y 4h & B T4 6 F » R g4 T B JEIPRIBIE G
BBy Rk o st o0 B SR B R R W4 Facebook #2#% £ Instagram » Instagram
Agehte ( BAMNX ) LB lAHMEEHERX -(E2) - B bR Instagram #r
HEAWMBWYAAT " £k Instagram RIEW B E R A TRIAAGES
PR AR SR IR - A TR R Z AT I RMME AR E - B N B R K
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BT E k&R

BEEMREEK -(E4),- BETES

R BAEWM B Ry FHE

RS R R

IR AR B EALE (B3 ), &4
BEHRIIAN RLEEGLRALEUFHRAEY
# D #8144 & Instagram B $ALRB1FE
EH AN c BATRGE R4 HY 186 % £

%% E ¢i%#% Instagram &

ZEBAHA0RE > BXARORZTEFRAE REFLB=X - BXH
A S UREFH BT ELE - A PHEABBEOFHERELHS4EE(ET),
18 %% % o4 B3 ho & 4-1 % o
A1 BEHF F oM EEGE)
18 | R3L | AR3L | 4% Instagram B | 43 | B4 | BEXUEER | BhxukaA
£ | R | Bk iy
& 12012 | f& BA |4 A OABESE B 128 | 2435 | 28— | BB W
BlOF | ®(4b - BRHRE R, iR st
=3 % o REFE) R FH K
A AiE BEd
% | 2014 | 3¢ 4% | Instagram &9 K | 1 & 25-35 | & 2-3 ey
B OF | AF | TR R = XF-E@
=3 H 15 R
B CIRCY -
RAL Y
h
& 12014 | 5 F | ERABRZA |5 20~40 | 12— | EFHB(R
BlOF || FBLE TEA & ZEE )
=3 A | 4F EERS T
C & 1 3
% | 2014 | /> &) | Instagram 8 b | 10.7 ¥ | 25-34 | BB —_8 | £7F IT4F
B OF | ER (HR EER b3 EA BE A EAR
* 18 AR HEESE
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o
Ko
Ul
R

EE B8
2E%)
% | 2015 | #2 4 | Instagram %4t | 18.6 % | 22-40 | REH X | MEEFEH
BOF | REGEH X RO HEX | (BZE
* B b | PR e E X5AR | %) BF
E )i 4 FoEFEOAE K W= % nE
M

EHAIR © AFE T
A Fik o BAY 26y Instagram By 4 R B AR LR A 2012 £ £ 2015
F o 5% Instagram 4 A A P38 ReGRBR R  RILEMK T @ > A NEEHK
ERRBARPRER — MBS FERGFEF SMEB ML B EFRIRE LB
AT4Y % 8 F - 4% Instagram B B & & » AL H# % & Instagram &) B 1£1b
REREFX > TRAFEBATR  AANRRA LN FEIEGA M - A0
KAHOMGHELE LI EAL S SREADENNEEH  WHFENH 20-40
3R, > B8 Instagram 45 A # ABF R Z B FRIALHME - AR XEE L 88 F A
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