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An Exploratory Study of Successful Youtubers' Film Content Production
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ABSTRACT

As time changes, social networking websites can help bring more people together. As the world’s largest
video-sharing website, YouTube has become an integral part of people’s daily lives. With the boom of YouTube
video community around the world, people start to use this platform as a means of their profession by becoming
a YouTuber. This research study attempts to find some popular video elements and production patterns by
analyzing the content of popular YouTubers.

A total of 18 videos were selected from 6 different groups of YouTubers. The 6 YouTubers are TGOP
(This Group Of People), Kouki, Main Channel (Gu Amo), Tsai Aga, Chong Liang, and CROWD. The study
selected three of their most popular videos for content analysis. Data were selected according to the number of
channel subscriptions, click-through rate (CTR), and channel creation time. The result of the study shows that
(1)the length of the video is from 3 to 20 minutes, among which there are more videos within 5 minutes; (2)the
content of the videos are mostly daily life and entertainment; (3)the film design: starts with personal style and
watch it first; Carry oneself beautifully, be funny and humorous, tells the subject to be discussed; doing
makeovers to achieve unexpected results; advertise the channel, do some endorsement, and have a personal
closing spiel. The design of the video can be categorized into self-editing, self-directing and acting, animation
and gaming, short clips, pranks, and conversations five major design. The results of the study can provide a
reference for people who want to become a popular YouTuber.

Keywords : Social Media, Internet Celebrity, Video, Exploratory Analysis
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