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According to the Taiwan Beverage Association Statistics, hundreds of vendors

compete in beverage industry in Taiwan. Uni-President Enterprises Corporation, HeySong

Corporation, Taishan, Sunkist, etc. are impressive domestic brands and have been deeply

rooted in the list of consumer choice. Foreign brands face even more intense competition

in Taiwan market. Consumer's feelings of the country of origin may affect their product

evaluations and purchase intentions which comes from that country. It is worth to pay

attention to this issue for beverage manufacturers and marketers. Past many international

marketing researches about consumer psychological or emotion emphasized more



negative emotions, and less discussed positive emotions. The evidences prove that the

preferences of domestic and foreign products is not just the economic consideration, such

as price or reliability, but also a particular country (positive / negative) feelings inspired

(Riefler and Diamantopoulos, 2007; Verlegh, 2007). However, existing researches discuss

mostly negative feelings which discourage foreign products consumption (for example,

animosity [Klein, Ettenson, and Morris 1998], ethnocentrism [Shimp and Sharma 1987]

and nationalism [Kosterman and Feshbach 1989]).On the contrary, positive (i.e.,

favorable) feelings, which might also lead to deliberate purchases of foreign products,

have received only limited treatment iR i erature (e.g., Brijs et al. 2006; Jaffe and

Nebenzahl 2006; Verlegh 200) eecker and Diamantopoulos (2011)

’ﬁ':\

develop and test a consumer affln éxamine the effect of it on the product
evaluation and purchase intention. Although Oberecker and Diamantopoulos (2011)
integrate both the consumers positive emotions (affinity) and negative emotions
(Ethnocentrism ) into the research framework and assess the relative influence of
consumer affinity versus country image perceptions on buying intentions, the effect of
brand image was not considered. Although products come from the same country,
consumer's perception of different brand may be different. Previous studies have found

that brand image in the minds of consumers will affect consumers' evaluations and

purchase decisions (Fournier,1998). However, few research about the country of origin



address the brand image. The current research integrating brand image into the model,

explores the effects of brand image, consumer affinity and ethnocentrism on product

evaluation and purchase intention, to enrich the knowledge body of countries of origin

and international marketing.

Keywords: brand image, consumer affinity of the country of origin, consumer

ethnocentrism, purchase intention
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A& Bt 2 e R R FF 2T £ & ahd J (Bilkey and Nes, 1982) - ¥ ¢ &

s

Eh'egcng o KNP FP R Ay LR PR F 7R - £82 18R K
FErAarh e~ ok ko~ S TLR %~ PR g Y 2 AL ¢ ik B % (Jacoby and Kaplan,

1971) o g2 #hif f F il ool B B IIT AL PRI Ak T2

e
(=
ST
=N
3
S
#o
.

E S AT A AR R LA 6

3Rk 3 (Cox, 1964) « if 3 ¥4 §1945E 1 p & 9T fRNR RI) % kRERiE



L3 0 fRehA 5 & chs- B (Huber and McCann, 1982) - » fifcé'j;;iﬁ‘ FHH KRR
FREGCRIR] LROFF AP < HFF o O % LB F K

R g S el LA 4 W e 4 f #2347 o Keller (1993)# 1135 8
f

ST

B2 F iy s i g M LR S EE SRR TR RS

Y AAEE Y - EE o Ea PEDME L > » Rao and Monroe (1988)~+ i % 7

A GO R A SRR SRR iR et T R R H HE Sl
BEE A o F R LV RAES D AHDERNRLFE AL R

B Ay i & 2 2 LR end RE(Kamins and Marks, 1991) » &30 3 & i § ¢ BIA 5o pF
SERE P R B TE A
$himp and Sharma (1987) { i&- # =h
R 53 A ARTEE PR

FP S ZEAVRBSOAL G FRE

R REX FECCEE SR R R R AN LR S Y S P
FREE G R AR F I F AR KRR OB R LA KA

PERES A AR U EASL TP kb RGBT R
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¥-8 FIFHE
7 7 $29% Oberecker, Riefler, and Diamantopoulos (2011) %= § & % & 2. o &

PR S R T ST iy 0 A R TR LRI SRS S T e
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U 2 PR AL R 2 DR S BT R S H A RN YRR
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FRFRREF LT GHAFRAT PASR L pUE - A H G0 p
BRHPZREL LA LOATE RTS8 F R P Renma
TG A A s R R 2 B AR ZA RS ERD KB A
;’;).,Th{%%iglékm%iﬁ@;ngx Flg o i&a TERLGNR o

-~ EFHRARSERERE LR R

KRB BN LA §F T R A - RS A R TR

Fm R RBE R B AR N ATk

R4 o F] 5 4R PR Fo foFt 2 A
/7 R R R R-E R R R i
. - Oberecker, Riefler, and Diamantopoulos (2008)4p i » % p 7 4 g B FehA &-foiv
hiaz2 B3 fApM > 5§ 5 Fo kB ASNERRF > FIL Lodifn (oEh
R DT R R ) T R A HA S %%@MLWh$ﬁmk&‘%%ﬂ&,ﬁ
€ina X R A S5 v ek % (Oberecker and Diamantopoulos, 2011) o F]pt
ArdEmd R FHIRASESORARG RFSERER 0B Fof v e R AR
A FEDR MR o AT AR R T BERK HL

HLij % —‘kﬁi/}iﬂﬁ]nﬂw BETER'GEIRE vl o

SR FHRRRSEE R EEE LA



Chuang and Yen (2007) % 7= kR R 2 4 F A& F4p M Tl ezilp > 2 £ v L)
PHEEZAPM el o » g BRI AN ARSI T F A ¢
el KRB TG P g > % KPS A & ns i 8 A & ehir R
Oberecker, Riefler, and Diamantopoulos (2008) T3 &1 e §i o i g R 2 & 0
PEEZEE S P ol IR Y R H A LR oRP R %

S A 22 i B S M | e e O A R R

ol

PEF R EF M R AR

1

FLNA SRR F EHE BR O G w A RGO TS § BRY

75 R AgF e (3 %) ediT (Hazan and Shaver, 1994) ¥ it $t32% % 3 (84

B ehiE s - Verlegh (2007)4

£ R IDR TG LR Heaoms o K

BOOHEHWFHEARFOMM A AN PR E FET O AFY A SRAGE A
ERTFPFRIFRERNTAESOETL o § FH- BRFNR LM ¢ 2R

-

R F MEE hikdF (Vidaand Reardon, 2008) - i i § LR F R B R
e A &-(Oberecker, Riefler, and Diamantopoulos, 2008; Oberecker and Diamantopoulos,
2011) -

Flpt AT g B A K

H2 /ﬂ i}fi,}f{(ﬁ]n’!ﬁa— B ??—% BR ,Liﬁa_l_ w B %

N A LR TS J
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Sumner (1906) 2 7+ A P FR g § — i o 3 p 2 ATRDBMAR L 2T Faken?
S FE P ARk g H B PR E - TP BAE B R AT
fPBLELA 5 Flpt g g A A LR B KR TP RER T EOEAR
KpALE HBIH o MR TP M O A B AL S € TR > AT Y
BB F F R R DGR T MR (in group) fr A *h % A 0L 2 Jo b A
(out group) ¢ 45 i » B 4 e FHRE 2 ¥ it (Tajfel, 1982 ; Druckman, 1994 ) - E 48 %
oo T - BRFTLORFLw TR DES  ZHERPHEAIBAH- BRFE
B BN GRH & R FTARIRY s ABHEP - 300 R ERE

HAF R R R Rk ch A 52 5 7] pb3—#-%E_ (Goldberg and Baumgartner, 2002)fr

TAEENIERGFTL cRFAFET A IFRG R AL H R L 0 bldoo 2T R
R % (Klein, Ettenson and Morris, 1998) » =% % ¢ .« 3 % (Shimp and Sharma, 1987),
fe= % 4 & (Kosterman and Feshbach, 1989) ¢ rewt*t Bl A &P ] o 139541 € 30k
T2 3% (Tajfel, 1982) » #H B/ & 1 Gl § 4 %9 i Kemprg Lk &0 hEM LA

v

RN EAT LMY PR AR Y LT & (Shimp and Sharma,
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1987) > f fF A%y w3 ZHH KA FIRER G {6 F 3 (e.g, Sharma, Shimp, and
Shin, 1995) » 3 4c =4 kb * (e.g., Jung and Khau, 2006) » & j& > B § * B A& 53R
(e.g., Durvasula, Andrews, and Netemeyer, 1997) o F]pt 2% i e 3 3 B 4 3K
HA G § % 2%k d i S0 DHERE » M
I ~FRA e fh %

Keller (1993) % i & vl 8 &2 54 <07 % 308000 § F Mg chE £ 30 4

SV E L S A S R R L C AR N R s

WA BAF R S SR i R

H5 587 f 2 o b % BT f % M %

Ao R PR R
Cretu and Brodie (2007)#-f& & 549 8 18 % f = #73) 059 ) % - Dodds,

Monroe and Grewal (1991)z% 5 & 07 % fo i &ih L4 S T30 € 5 49§ A2 R =1

%2@3’%%—%?&;{3"_? A S gﬂj@@ A X #gﬁj@gp%ﬁr;@ﬁ;,%g&i
SRR i&ﬁﬁﬁgiﬁr‘g (Sung and Yang, 2008) » fif %  PER 2% A &2 (s dky { F

e if 60 R § 05 e L AT ERPE > AR E FIE R kAR 5 6 Ao

BoMEAR o PIPER RRR T ¢ 4% % (Sweeney, Geoffrey and Lester, 1999) o ihe3% 549 #7
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P § & FF (Fournier, 1998) 548 ) % vt 2 B chA Socrac SR B ﬁ s b i 'R

N
4
=)
%

R HEP &L G =4 4o (Rao and Monroe, 1988) » i § # € $t x L
WRPRED D AFDER TR AL VR DT ERIE L] DR
(Kamins and Marks, 1991) o F]pt 2% i e 3 3 B 4 K

HE 517 % 2 b RAR R IR » M %

SRR REEE AR

Cox (1967)3% 5 +e4f b & A § brdgg T2 § 16 en@ e R0 7 &

chivdf b g R T € 5 2 4

=
“m
-64\
IRy
=\
N
=
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(' 4
LS
3=
‘,i,.l‘\
=

' > MERS L w57 i)
2000) =i FF TS A R FR O FIS R FE B LI RER g o A A Ao
# = i (Mitchell, 1999) - Thompson and Yeong (2003)¥# Dowling (1986)z% 5 % b *&
AF] S BAaRLr ARZIRIAZEFRTAIFLIL > g2 AL H BN
BRE A REIEEAROE R AR AR FEAEFHL 0 A REIHA
SHER PR R o Sweeney, Geoffrey and Lester (1999) # 7w +vdf b *& E0) 7 7 & pF e

AR R DR A N S T

H7 8 b "G 2% LR LI w B %
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AE S - R R TR LB F YL SR AN
MR RGBT nR IR o ST G B R B REAFE LR

Mot g2 Fap X CRIAATIRAFATRL > AT EI - 25 & o
AFTE 2 RSB R TY L RLAT
—- IR R e R A (affinity)

Oberecker, Riefler, and Diamantopoulos (2008) #-i} §  $ % ik B ehd £ & T &

SO R R s/ SRR R B R B RR I ¥ G 0%

PR HHP ASBRFERE R 0 oA 2957 -

# 2 ¥ KRR R B R IE £

o R AT L &
T B RdE A g R e
2 % Fp AR R
AHPACBRATATFETEN
HABRE | B b %o Oberecker and
N AR RRIE A FE o Diamantopoulos (2011)

AP A BB R TR o
AEE P ATHR T
P& iR B RIS SRR o
T kR R
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EINER TR

d S e % R SR R e RIES ¢ B TR 1S it s HA Ko

N

FHB Y HFE A &TF U ithe il B 2§ X 2 A & i (Keller,

1993) - = )T%‘u“ﬂdﬂ Ay TR - B A e0A) % 3k (s 18 (Aaker and keller, 1990) -

=

ApGer AT > AR F T RS A S ST S RE MY LT E 2 - (Bhat

W L ALY - A& T

Qﬂ

and Reddy, 1998) o * < #5149 e07) % T & 5 K $3%
o A o b EA) S ik 47 g 7 (Biel, 1992) 1 %4 1 Park, Jaworski, and

Maclnnis (1986) ¥+ &4 7 % cnfrE€ 78 > — £ 6 BRI > 4ok 3 977 o

% 3 &8 A5 % chR® R

f ] /\T—E_‘FF& -‘T P2 P

a 5@5 3 /}%
;ungjg.s'—a \4&)%4' ggj&z

| AFET RS ’SW > ther Park,Jaworski and

R % * Maclnnis (1986) and

A ET R LG LR _
AEET R ‘L{l/ﬂ?""ﬁ% % a7 - Schmitt (1999)
AFELETECLT BRI S
ML o

FAL kR AT AT

W

Summer (1906) & % #-jf § & ha %P w1 & =N Famg G- B
B ’ﬁ‘%—&‘?ju pe Bzt g F47 oo @2 ¢ P e RS Ay

Sk kR B @ A2 B ehE + - Shimp and Sharma (1987)+ #-if § & %% ¢
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APREE SRR A gAN
WAL S SN

7 iy R
%Wﬁﬁ%‘jr

TR KR AT R

o

Zifs

N~

A

\_.

ﬁ)«
Tl
N
oY

z ~ R b R

Dowling and Staelin (1994)3 21+ b *& 2% i} 7  &o 2 fLE 7 5 chle po o
TA A N FETNRRE 2R 0% % - Dowling (1986) #-arif b e X & 5 B AR
R BB EHA LAY LR - AL R AR L R el Bl
FRUNFALEAZIRTAES 0 A F L 5 nd ik o L B Renf
Ao RERY P OELHEY LR AR P (Sweeney, Geoffrey, and Lester,
1999) - %= 3 %+ Oberecker and Diamantopoulos (2011):1#78 % > — = 4 B R 38 >

4ok 5973 o

28



% 5 Arf b kR I A

W& g B I O o
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BEPRECLALE BTN B

R = Oberecker and
BEE TR LA S £ 4R &) 4 | Diamantopoulos (2011)
PI\JF\”;' °
BETRELLAS T g HRI BFh
(e N
k=

TR KR AT AT
ER AR Y

BILE = Fehe prafst > ARG AR AR T VAR R A SR

B OBEE R BEAXE i&ili Z HEF iR Aok (Schiffman and Kanuk, 2000) » % i #
BEHT £ - WA SRR 0 4 SR E ALK PRER LA B F T
4 ) § 17 5 4 € F (SchiffmamandKantk, 2000) - # * %+ 1 Oberecker and

Diamantopoulos (2011)s9& % » & 722> — X 5 BRI » 4ok 6 9757 o

L6 LR AT 4

A& g B3 v gk

RAEFFI VR EIMETELLDE
r\?r. o
AET - FERMEY AR €7 # | Oberecker and

AR R & B £ o Diamantopoulos (2011)
A- Z EHEFTRELLDE &
Aoy NEET L LB S o
RehiFv L LTE R o

TR KRR ATy R
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Yr & AR

A5 R SPSS 17.0 3+ #1088 I AMOS 18.0 5ozt 3 (7 b3t A 47 0 £ &

%
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AR SR I

>

- A ER R R R R AT R R FE - REahit iR A4 X
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Frg FHAMTEES
F-o8 RARHELSH
- ~FE iz
ARG SEE F O RRE R AR R S B AR R R T R S 8
o BHEHFECLG UL ARPE RBEHT R R FREa g
FAR L NG R FEE AP TAARET LY 2B EY > R0 225 B
EogBRARARN SIS R R RIBENET 0 K% 25 B ETK o § n
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%7 323 “%\?«v]fcf%:
B % B \63 @%\wg& Bk i

N 22{,, L B % ) 200 25
A 100%%/ 88.89% 11.11%

T KRR AP
C R
RETE Shjem e} kR SR A Y 7 BE b 405% L Bk 32 ¥ | 50.5%;
bl ® 1 31 R E] 40 fhsk ok | 48% 5 < % o = £ 41 KT] 50 A o
%é’?—ﬁé 7 26%:; “q‘:m LAY $ﬁﬁlﬂ—‘ﬁ$% 5 ik 30.5%; B E 5 H =ik 22%;
FRENAME AL PN F 0 T4%5 F e B &g oreh o g ik
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16.5%; 7ge-" fx » PIE A~ g A PR Rt

Fanl gt

55 R

#8 BT S

§ e

5k 205% > £ kE S

TR A R RACT £ 8 Ao o

I~y

%] N S 3 B AR
7 99 49.5%
R 2 101 50.5%
a3t 200 100%
20 & 11T 6 3.00%
21-30 # 40 20.00%
& 8 31-40 96 48.00%
41-50 f 52 48.00%
50 et b 6 3.00%
kX 200 100%
PRI 28 14%
gl ¥ //;{_;;\\ 23 11.5%
& b inrg ;g« @3;» 61 30.5%
PaE (a0 Qo 44 22%
2§\ - S 10 5%
S 54 NIUNNE~ 2%
Bkid 4 1.5%
¥ £ 1.5%
gai 3%
~MAEFE 12 6%
gw 6 3%
ER 200 100%
R¥ 20T 1 0.5%
B0 /B 10 5%
=iy x5/ G 148 74%
g ATR 0L 41 20.5%
R 200 100%
FroMed g AT 4 2%
FroRagLie g T 33 16.5%
B A T a Frole FAT A FANT 78 39%
LM F AL NG AT 47 23.5%
FAMAF AL LE AT 19 9.5%




48 AT ()
FrolLlgAazLtoganT 11 5.5%
FroltogArztiganT 7 3.5%
Aot g Al 1 0.5%
st 200 100%
FrLE AT 1 0.5%
FOMAFATE AT 7 3.5%
Frole FAT A AT 10 5%
oM A g AT ANF AT 19 9.5%
FroMAFAILE AT 41 20.5%

R T FromLtgaztoganT 26 13%
FroWLlogAizLtiganT 36 18%
FrokLlygAz Lo gAanT 37 18.5%
FrolLlogAaz Lty ganT 5 2.5%
FrolligAz-oLt-gaAnuT |5 2.5%
Frofzt-grizotzg T |4 2%
Frok s L ARSI E AT |5 2.5%
A7 5 e f@ %*%»\ 4 2%
&3t ot s 200 100%

TR KR AR R G UNNE
P gy A

MY LR DGER RN T2 R LR BRI Z R T o

THLRFEIT AL 90 T RREHLS G » BN R DRE L LEL

2. o
9 L RE e REK LA

8 4578 RBELH | ToE | REL
kR B | p AR RIRAE A R E o | AFL 6.1350 | 0.86633
BEAF) | A AHR T AF2 5.9550 | 0.93130
Agp AT BRRADAETSF E T | AF3 5.9400 | 0.93314

FTEREELX o
PoAER R RdE N FE o AF4 5.9450 | 0.94149
AEp A TBRRE PRS- AF5 5.8400 | 1.05354
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29 & GrRATT R4 LD

AE P AR R AF6 5.8600 | 1.04203
ESEICE e AF7 5.9550 | 0.95789
Y s AREEEREDE SARLERT | N 3.1900 | 1.61460
1 & (N) HHET A 5o
LT R A S Heh Bl s B | N2 2.9850 | 1.39445
R
AR o A &S 2R | N3 3.1000 | 1.55308
Ind r‘{,. o
AR cAE A g NS | N4 31800 | 1.54505
I SO B
3 i B hA R F1E 66 | N5 3.0300 | 1.42098
TRM EEH LT
WA | AEEVRECLE - FAEESY - | Bl 6.70500 | 0.59137
(B) AFET R L LATHEA S o | B2 6.6950 | 0.61143
ALETRELLLEYF AT % 2 | B3 6.7050 | 0.59981
g - /B 2\
AR ET R LA R ) | B4 6.7100 | 0.57231
ARETE SR ,F;;;J";g iz BS 6.6900 | 0.62115
HRE
Fiamar
N I Z Y 6.6550 | 0.68434
AT
o b % R TRERLAS £F ke PRI 2.7450 | 1.35616
(PR) M FTRECLAS SFFi4 | PR 2.6900 | 1.28927
9 e
B TR e LA S L7 4 RA & | PR3 2.6550 | 1.20133
Mk
METREOLAS T § R | PRY 2.6700 | 1.21503
B
R L | AAF P g2 ME TR L | WTPL 6.5150 | 0.83862
(WTP) HA 5 o
AT - EFREE G  €F | WTP2 6.4850 | 0.90769
TR LG
Ao R EHETRESLAE S | WIP3 6.4150 | 0.99384

FAL KR AT T

34




-8 BZRAH
A BEMan R~ ¥ #* Cronbach’s o ¥R & % chp 38— R > ¥ i¥5 &
i £hip ¥ o Cronbach’s o & 4> 0.6 B¥ » 3% £ 37 € 4 > Cronbach’s o i@ % 0.7 »/ }
GREE BB RE AT EEA TS WY R A SRR R E KRR
4% g & 1 Cronbach’s o & 5 0.767 » 2% ¢ « i % 1 Cronbach’s a & % 0.986 » &4
A5 % eh Cronbach’s o & 5 0.985 > #4f k *& ¢ Cronbach’s & 5 0.976 > PLF 2 Fp 0
Cronbach’s & % 0.972 » #73 ¢ Cronbach’s a Cﬁ_}‘; BWO0T7 FPRLAAFTTEG R
ez R oo

% 10 & f? £ ronbach sa ¥k

o %\IE @;\ Cronbach’s o &
% o R4 R R 7(5 )4'._..\ ,\ 0.767(0.744)
TR 5 \ﬁﬂwﬁﬁ/ 0.986

A % 6 0.985

Sk i W 4 0.976

AN 3 0.972

T KR AT AT
(P BRI 1R ADT 2 B
B & B EESA
RAT Y E4E Y AMOSL8.0 Wi chiest A 45 h it 7 B4 4258 (SEM)A 7 %
W RS e A - AR RS (RELTE A ) o R A
1R SR 2 R B enfp L ¥ - BRI GRS A 49 ) & 3 i
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TR B etk LM A R AR Rk b AR ek 11 47T o

# 11 8 B Al e g R

AR | AR AR | ipezdptRe R E | ARG | WAt pe e
il
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fete | DF 208
CMIN/DF \ 2.174 h
GFI 0.854 LS
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RMSEA 0.077 LS
# @@ | NFI A3 09 5 B EHRE 0942 LS
fete T | TLI 20095 #&HFF 0961 2
CFI 2095+ &51FF 0968 2
IFI =095 #eiE 00968 £
M #iE | PNFI %30 0.5 & 7 3] iE | 0.775 L
et T i
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i
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R R AT
AP Rt B2 R HG eB) 5o A MM R ALEESE L HRE AT

VER R R T A FE R L B Bt Bk TACSE D F RS
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(p<0.001) > T 1 W@wmFN TG LRk « 2P ERFH L ERAN
3.29(p<0.001) o8 ¥ -k 2 » #7007 LG E R IE A T TR0k o A g T

PP B R B R 43005007 AT A0A 7 i % o AR BIS R 2 AVE(0.368)

22 0.5 7o B ARSR G AR 5 e d 12 97T o

wh ' lad | -

1
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1

VTER £’F

HOODD
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ZIE(EI2IZIE
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TR KR AR R
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%012 & HHo RO R

o 3T | BB G| BEGSE) | tE | &

W
S
W
b
i}
R

£ 2
% i B 0.7437 0.368
WREAE | AF2 | 0562 0.071 7.92
(AF) AF3 | 0.584 0.072 8.11

AF4 | 0.586 0.077 7.61

AF5 | 0.628 0.088 7.14

AF6 | 0.667 0.084 7.94
% % ¢ 0.9863 0.9349
< i& | N1 0.943 0.012 78.58

(N) N2 | 0.968 ﬂ@\gg

N3 | 0.985 ( Am‘\’%\i }46.25
By L | NI

N4 | 0971 \mﬂo7.89

N5 | 0.968 0.009 107.56
549 0.9865 | 0.924
% (B) B1 0.936 0.023 40.7

B2 | 0972 0.013 74.77

B3 |0975 0.010 97.5

B4 | 0977 0.010 97.7

B5 | 0.948 0.019 49.89

B6 | 0.953 0.012 79.42
P 09772 | 0.9147
%(PR) |PR1 |0.903 0.033 27.36

PR2 0.987 0.005 197.4
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%12 & Rl a0 (F)

PR2 0.987 0.005 197.4

PR3 0.991 0.004 247.75

PR4 0.941 0.044 21.39
LR & 0.9739 0.9256
F(WTP) | WTP1 | 0.974 0.011 88.55

WTP2 | 0.970 0.012 34.64

WTP3 | 0.946 0.023 27.8

TR KR R

Z > R HAAE

I AF 57 AVE & 0.368 + *+ AR f-i
AF 2 WTP z_ [ ejp B 2. & = (& 0.155236 > N <7 AVE & 0.9349 <>+ N & B
Z_Benip b ez T > B 0.362404 ~ N & PR 2. FF erjp B T2 ez T = & 0.516961 ~
N & WTP 2. & ea4p B (2 dc2. T = 8 0.525625 > B 7 AVE & 0.924 <> B £ PR 2
R erfp B T2 dicz. T = @ 0.553536 ~ B 22 WTP 2 [ cjp b ez = > & 0.683929 >
PR 7 AVE & 0.9147 = »* PR &2 WTP 2 ¥ eidp B Thdic2. T = (@ 0.580644 - & 7 &

A2 BEG RUPTR o FURRADM Bl 40T £ 1357
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% 13 4p B Thlic

AF N B PR WTP

AF  |0.368

N -0.147 0.9349
(0.021609)

B 0.413 -0.602 0.924
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[130,000~149,999 % []150,000= 14 ¢

Fe fer ¢ []20,000~ 2T []20,000~39,999 < [ ]40,000~59,999 % []
60,000~79,999= []80,000~99,999 < []100,000~129,999 =
[1130,000~149,999 = []150,000469,499
[]190,000~209,999 = chﬁ

[ ]170,000~189,999 ~

[ 1230,000~249,999 ~

[ 1250,000 7 rz *
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VITA
Liang-Yu Chiu (28 € # ), son of Ming-Yi Chiu (¥8p* %) and Tsui-Hua Yang (1§
#), was born on July 31, 1982 in Taipei City, R.O.C. He graduated from National Taipei
College of Business in 2007. In 2011, he was admitted to the Graduate School of

Business Management of Tatung University and graduated in June 2013.

Permanent Address: 4F., N0.237, Ningbo W. St. Jhongjheng Dist., Taipei City 10072
Taiwan (R.O.C.)
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