AR RIBYIREEIT TR
BB T SR R
Bt

The application of social media in National Taiwan Museum
RS

BT RIBYIREEL ARG IR BLRE BT ? PrA S HA R 2R mE (RE) -
TeTHAREESL - B EIR L eSS - AR Rt & Ry ATEIIREE - DL
B H S EAE NS G AR S [ - R B T b B & RS
FOR % HET TS - Al (e R PR 6E Z R tEAY B 30 > S THRERRDE > #E Al
IR R AR 5 | R - &OS4Eps1L8E - A& LURBITIHEE
B DRSS > R YRR R — RSt AP IR -

BRI © TRPIEETTEY - BT ~ (LEEEG  BURIIE

Abstract

How do museums attract the eyes from the society in the digital age. To develop potential
visitors, it 1s critical to grasp of social trends and quickly respond to the market change by
applying the new media to provide advanced services as well as to progress the products.
To create innovation in exhibition and education activity for museums, it needs the
capability in linking the social networking sites to build-up the communities through
communication with online users to fulfill the purpose.
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